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INTRODUCTION

Agricultural marketing plays an important role in
determining farmers’ income, market access and
profitability. Traditionally, farmers have depended
heavily on local traders, commission agents and
nearby markets for selling their produce. Limited
market information, inadequate price transparency,
high transportation costs and dependence on
intermediaries can reduce farmers’ bargaining power.
The growth of digital technology has created new
opportunities to improve agricultural marketing
through online platforms and digital services. One of
the major initiatives in this direction is the Electronic
National Agriculture Market (e-NAM).

e-NAM is a pan-India electronic trading
platform designed to integrate existing agricultural
markets and facilitate transparent online trading of
agricultural commodities. It provides farmers and
other market participants with better access to market
information, prices and potential buyers. Digital
agricultural marketing can therefore contribute to
more efficient, transparent and farmer-oriented
agricultural value chains.

2. Meaning of e-NAM

The Electronic National Agriculture Market (e-NAM)
is an online agricultural trading platform that connects
agricultural produce markets through digital
technology. It enables participating markets to
conduct trading electronically and provides
information related to commodity prices, arrivals and
market transactions.

The basic objective of e-NAM is to create a
more integrated agricultural market in which farmers
can obtain better price information and participate in

a more transparent marketing process. The platform
also supports the movement towards quality-based
and competitive agricultural trade.

3. Major Objectives of e-NAM

The major objectives of e-NAM include:

e Creating a unified national agricultural
market.

e Improving price discovery through
transparent trading.

e Providing farmers with access to wider
market information.

e Reducing information asymmetry between
farmers and buyers.

e Promoting  quality-based  trading  of
agricultural commodities.

o Increasing competition among buyers.

e Reducing unnecessary intermediation in
agricultural marketing.

e Improving efficiency in agricultural supply
chains.

e Facilitating online bidding and market
transactions.

e Supporting better price realization for
agricultural producers.

4. How e-NAM Works

The functioning of e-NAM involves several
interconnected activities. Farmers bring their
agricultural produce to participating agricultural
markets. The produce is registered and may undergo
quality assessment according to applicable
procedures. Information about the commodity,
quantity and quality is made available through the
digital platform.




Registered buyers can participate in
electronic bidding and submit their bids. Competitive
bidding helps in determining the market price. Once
the transaction is finalized, necessary procedures
related to payment and movement of produce are
completed.
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This process can make agricultural marketing more
transparent and information-driven.

5. Role in Digital Agricultural Marketing

e-NAM represents an important component of digital
agricultural marketing because it uses information and
communication technologies to connect producers
and buyers. Farmers can obtain information about
prevailing prices and market conditions, helping them
make better marketing decisions.

Digital platforms can also reduce
geographical limitations by connecting markets and
buyers beyond the farmer’s immediate locality. This
can increase competition and potentially improve
opportunities for price realization. For agricultural
extension systems, digital marketing platforms
provide an additional mechanism through which
farmers can be guided regarding market prices, quality
requirements, grading, packaging and marketing
decisions.

6. Benefits to Farmers

One of the major benefits of e-NAM is improved
access to market information. Farmers can use price
information to compare market conditions and plan
their sales. Transparent electronic bidding can
promote competitive price discovery and reduce
dependence on individual buyers.

e-NAM can also encourage farmers to pay
greater  attention to quality, grading and
standardization, because quality information becomes
important in competitive agricultural trade. Better
market information may help farmers decide when
and where to sell their produce.

For Farmer Producer Organisations (FPOs),
digital marketing platforms can be particularly useful
because aggregation of produce can improve the scale
and efficiency of marketing.

7. Challenges and Limitations

Despite its potential, effective digital agricultural
marketing requires adequate infrastructure and digital
literacy. Farmers in rural areas may face difficulties
related to internet connectivity, access to
smartphones, digital payment systems and
understanding of online platforms.

Awareness about e-NAM and its procedures
also needs to be strengthened. Quality testing,
grading, storage, transportation and timely payment
are important for ensuring that digital marketing
translates into actual benefits for farmers. Small and
marginal farmers may also require collective
marketing through FPOs or cooperatives to participate
more effectively.

Therefore, technology alone cannot transform
agricultural marketing. It must be supported by
physical infrastructure, extension services, market
institutions and farmer capacity building.

8. Role of Agricultural Extension

Agricultural extension personnel can play an
important role in promoting e-NAM and digital
agricultural marketing. Extension workers can
educate farmers about market information, digital
registration,  quality grading,
packaging, online bidding and digital payments.

requirements,

Training programmes, demonstrations and
farmer awareness campaigns can improve farmers’
confidence in using digital platforms. FPOs, Krishi
Vigyan Kendras and other agricultural institutions can
also support farmers in collective marketing and
digital market participation.

9. Future Prospects

The future of agricultural marketing is increasingly
connected with digital technologies. e-NAM can
become more effective when combined with mobile
applications, digital payments, artificial intelligence,
market intelligence, electronic weighing, quality
assessment, warehouse receipt systems and logistics
platforms.
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Greater integration between production,
storage, transportation and marketing information can
help farmers make decisions based on real-time
market conditions. Strengthening digital literacy and
rural internet connectivity will also be essential for
inclusive participation.

CONCLUSION

e-NAM is an important step towards developing a
more transparent, competitive and technology-
enabled agricultural marketing system in India. By
improving access to market information, supporting
electronic bidding and encouraging competitive price
discovery, it can strengthen farmers’ participation in
agricultural markets. However, its success depends on
digital literacy, infrastructure, quality assessment,
efficient logistics and effective extension support.

Digital Information + Transparent Trading +
Competitive Markets = Better Agricultural Marketing




